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25 years of business
support and advice
T

ESCO Bank, Marine
Management
Organisation,
Teleperformance, HM

Plant and many suppliers of
Nissan – just a selection of
inward investors to locate in
Tyne and Wear over the last
quarter of a century.
Alongside hundreds of local
businesses, they have all
benefitted from the support
of Tyne and Wear
Development Company.

The region’s leading business
development agency is
celebrating its 25th anniversary
this year. It was formed not
long after the first cars rolled
off the production line at
Nissan. Since then it has helped
countless growing companies
on the road to success.

While the economic
landscape may have changed
significantly in the following
three decades – traditional,
heavy industries gradually
being replaced by emerging
technology-based ones – Tyne
and Wear Development
Company’s role as the first port
of call for business investment
remains. It continues to work
on behalf of the region’s five
local authorities to encourage
inward investment and to
provide after-care and business
support for key strategic
companies.

Councillor Paul Watson, chair
of Tyne and Wear Development
Company and leader of

Sunderland Council, explains:
“The impact of Tyne and Wear
Development Company cannot
be underestimated. Thousands
of jobs have been created and
millions added to the regional
economy through projects it
has been involved with.

“Business investment doesn’t
just happen overnight. Some of
the biggest developments can
take many months and even
years of bridge building and
planning to drive through.”

Tyne and Wear Development
Company’s CV of achievements
includes many of the region’s
leading companies. However,
the agency also continues to
support growing local
businesses in emerging
industries as the regional
economy diversifies.

Free and confidential advice
is provided on all business
growth matters including:
property, funding, labour,
demographics and the region
as well as aftercare support for
i nv e s t o r s .

Michael Stephenson,
managing director of Helena
Biosciences and a private sector
member of Tyne and Wear
Development Company’s board,
added: “The company has
always played a pivotal role in
driving business growth. It
works tirelessly behind the
scenes to help companies
achieve their goals, providing
access to support from many
different sources and partners
whenever required.”

Battery maker powers ahead
A DEDICATED support scheme for local
businesses has helped a Washington
manufacturer maintain its position as
the world's leading hearing aid battery
p r o d u c e r.

Rayovac, which is based on
Stephenson Industrial Estate,
manufactures hundreds of millions of
batteries each year. It has received
ongoing assistance through Tyne and
Wear Development Company's Strategic
Account Management (SAM)
programme.

Designed to accelerate growth plans,
the programme has helped Rayovac
with everything from on-site logistical
improvements, training and skills to
lean manufacturing, energy efficiency
enhancements, award applications and
even marketing placements.

With advice from Tyne and Wear
Development Company, Rayovac has
also been able to secure funding
towards new manufacturing
equipment.

Glen Rutherford, Rayovac's plant
manager, said: "We're the market
leaders in this sector, but it's a
competitive industry and we constantly
have to innovate with new products
like our range of mercury free batteries
to maintain our position.

"Tyne and Wear Development
Company has been a real ally in this
area. They've got to know the business
and the management team and their
understanding of what we do has
enabled them to provide invaluable
support on several occasions that we
couldn't have done without."

Marine
ex p e r t i s e
THE Government's Marine
Management Organisation (MMO)
employs over 140 people in Newcastle
and manages the seas around the UK.
The new body, which was created as
part of the Marine and Coastal Access
Act of 2009, opened for business in
2010 and possesses a wealth of world
leading expertise in marine
management.

The decision to locate the agency
in Tyne and Wear was a major coup
for the area and one that was made
possible by Tyne and Wear
Development Company, which
fronted a regional investment bid to
bring the project here.

Tyne and Wear Development
Company – alongside key partners -
spent several months outlining the
region's strengths, providing detailed
information and hosting fact finding
visits for civil service personnel. This
was pivotal in securing the
investment ahead of competing UK
bids which included other centres of
marine excellence.

Janice Kerr, project lead for the
MMO location, said: "Tyneside actively
considered the particular
requirements of the MMO and
submitted a comprehensive bid that
excelled across all of the areas of
assessment. This included a skilled
workforce, coastal location, transport
links and quality of life for staff. The
support we received from Tyne and
Wear Development Company was
greatly valued."

Tyne and Wear
D eve l o p m e n t

Company has been, and
continues to be, a great
asset to the business
community in the North
East and to those looking
to locate here. The team
has built up a wealth of
experience and contacts
both in the private and
public sectors which
enables them to guide
enquirers on a wide range
of issues providing
un-biased advice drawn
from a depth of knowledge
built up over a great many
year s.

– Bill Naylor, managing
director, Naylors

ASSISTING BUSINESS Councillor Paul Watson, chair of Tyne and Wear Development
Company, with Paul Buie, manager of Tyne and Wear Development Company

MARKET LEADERS Jim Malloy, Tyne and Wear Development
Company, with Glen Rutherford
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Tyne and Wear
D eve l o p m e n t

Company fulfils a critical
job creation role and
provides a seamless
conduit between the public
and private sector. We have
worked as a team with
them alongside many
developer and landlord
clients to attract new
investment and jobs. Going
forward their support is
even more important to
attract further investment
and new jobs in our region.

– Tim Evans, partner,
Knight Frank

Tyne and Wear Development Company celebrates 25th anniversary

insurethebox on
road to growth

A
NEW name with a new

concept in car insurance is
motoring ahead and
already handling 30,000

calls each month from customers,
having just celebrated its first
b i r t h d a y.

insurethebox started trading in
June 2010 when it moved in to
Quorum Business Park and has
grown significantly to employ 80
people at its Tyne and Wear base and
120 nationwide.

The insurer has made significant
in-roads into the UK market by
targeting low mileage drivers,
particularly young motorists, with
low cost insurance. Relying on a
small in-car telematics box that
measures driving, it allows users to
pay for their insurance as they go
based on miles driven.

Such has been the success that it is
already gearing up for expansion. It
anticipates having around 200
employees in 12 months' time as it
builds towards capacity at its 14,000
sq ft office.

Jason Tipton, head of operations,
said: "I'm very proud of what we've
achieved here. We've been very
successful in establishing the
business and performing beyond our
expectations in the first year.

"We have a fantastic location and a
great workforce who have done a
brilliant job as the face of the
company. A number of these are
apprentices we're bringing through
and people we've retrained."

Location and skills were a big
influence on the company's decision
to set up here. But perhaps the
biggest was the high level of business
support and expertise available. Tyne
and Wear Development Company was
fundamental to this, working closely
with insurethebox for several
months to ensure the project went
ahead.

Jason added: "We wouldn't be here
without Tyne and Wear Development
Company. They've been a very good
friend to us and continue to be very
supportive of our future growth
plans.

"Ever since the first meeting, when
we were thinking of Tyne and Wear as
a base, they've been ready to help.
They took us to see a wide range of
properties before we eventually
picked Quorum. Once we made that
decision, Paul Buie and his team were
instrumental in making that happen
as quickly as possible.

"They even helped us with our

recruitment drive and in securing a
grant from One North East and
further support from North Tyneside
Council. All of this was crucially
important to our success."

A thoroughly
p ro fe s s i o n a l

organisation that always
delivers a quality service.
Whenever I refer
businesses to them I do so
with 100 per cent
confidence they can help.
They've provided invaluable
support to indigenous
firms, national and
overseas businesses and do
a fantastic job championing
the region.

– Tony Edwards, corporate
finance director, RSM Tenon

In the sector and environment they
are working in, the job that Tyne

and Wear Development Company does is
second-to-none. The team has worked
closely with us to help attract many
national and international investors to
Cobalt. They deliver a fantastic service and
performance for businesses.

– Adrian Hill, director, Highbridge Properties

A p p e t i te
for success
Tyne and Wear Development
Company's appetite for encouraging
business growth is demonstrated by
its long term support for one of the
country's leading brands.

Newcastle baker Greggs, which has
ten regional bakeries supplying over
1,500 shops in the UK, has been able
to tap into a range of services over
the last ten years through Tyne and
Wear Development Company's
Strategic Account Management
programme.

Greggs, which recorded sales of
over £600 million last year, is in the
final stages of developing a £16
million state-of-the-art bakery at
Balliol Business Park.

Nigel Oldham, supply chain
director at Greggs, said: "We have a
strong relationship with Tyne and
Wear Development Company. Over
the years the team has been very
proactive in assisting us with all
manner of projects and we're very
appreciative of that.

"We're excited about the new
facility and the input we received was
important to the progress of our
plans. Their level of service and
attention to detail is impressive."

Manufacturer sweeps up
BRUSH manufacturer Cottam Brush Company is reaping
the benefits of a major investment in a 22,000 sq ft factory
in South Shields.

After being based in Sunderland for more than 150 years,
the family-owned business relocated to a new base on
Monkton Industrial Estate in South Tyneside back in 2007.
The move enabled the company to combine all its
operations in one site with a view to boosting sales and
exploring new markets in Europe and the US.

Four years down the line and the move is paying
dividends. The company specialises in the manufacture of
industrial brushes for everything from painting and
decorating to oil and gas pipelines and is in a very strong
position to supply growing markets.

“The move has been a fantastic success and the novelty
still hasn’t worn off,” explains managing director Ben
Cottam. “It’s been a catalyst for raising ambitions and
aspirations, has made us more efficient and, in spite of the
recession, put us in a strong position to grow.

“We were sad to leave Sunderland but have a real
momentum and are confident to invite clients to our
factory as we know what we do stacks up against anyone
in the world.”

The company was able to sign a 15 year lease on its
factory after undertaking an exhaustive search of
properties across the region with Tyne and Wear
Development Company.

Ben added: “They were really first class. We had to move
quickly when we agreed to sell our old site and they were
with us all the way - identifying suitable premises,
arranging viewings and signposting potential financial
support. If other businesses ask us about moving, I always
recommend Tyne and Wear Development Company.”

PROUD OF PROGRESS Jason
Tipton with Paul Buie

Expansion for IDS

TYNE and Wear Development
Company has been working
with one of the region's
leading businesses for the
past two years to help it find
the right location for a major
expansion.

Medical diagnostic
specialist Immunodiagnostic
Systems (IDS) has recently
opened a new production and
office facility next door to its
current base on Boldon
Business Park – a project Tyne
and Wear Development
Company had been
supporting since late
2009.

IDS is gearing up for growth
in the US, Australia, Canada
and Japan and the new
20,000 sq ft site doubles the
size of the company's
operations in the region. It
will also help IDS to create 50
new jobs by 2013.

The company has been
based in South Tyneside since
1990 and has a manufacturing
facility in Belgium as well as
other European operations.
With greater demand for its
products, IDS needed extra
space to meet its orders and
called on Tyne and Wear
Development Company's
expertise.

It worked to assess the
company's needs, identifying
possible expansion sites and
sources of funding. This
helped the company to attract
a £250,000 grant from One
North East and further
funding from South Tyneside
Council.

Barry Hextall, deputy
finance director at IDS, said:
"The advice from Tyne and
Wear Development Company
in evaluating our needs and
helping us find a solution has

been invaluable. It means we
can continue to operate from
our existing base in the
long-term.

"Moving into the new
facility is a major step. From a
logistics point-of-view it
would have been very difficult
to meet this extra demand
from the existing site which is
why we had to look at other
options."

Jim Malloy from Tyne and
Wear Development Company
added: "It's an important
expansion for IDS and we're
delighted it's in this region.
The company has a number
of European operations so
there was serious competition
from each of these sites.
The support package we've
been able to pull together
with our partners enables IDS
to meet its order book from
the same location."

A DV I C E Barry Hextall, Coun Michael Clare, Ken Samson (One North East) and Jim Malloy
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Tyne and Wear Development Company
plays a hugely significant role in

developing investment opportunities, acting as
an important interface between so many
different parties.
"They add real value in explaining and
promoting the region to investors, providing
supporting evidence and details of the
macro-economic situation. With One North
East set to disappear, this role will be even
more important in future.

– Paul Nicholson, director, BNP Paribas

Tyne and Wear Development Company
has been very effective in promoting

inward investment and in providing the means
to make that happen. Investment is about
more than bricks and mortar, it's also about
providing encouragement, support and hand
holding wherever needed – and they are very
good at it. It's a crucial role and one that's
increasingly important today.

– Neville Bearpark, partner, UNW

Support package
for Scholle

MOVING premises after 70
years was never going to be
an easy task, but the job was
made a little easier for a
North East manufacturer.

Packaging company Scholle
Europe Ltd was able to invest
in new property with the
support of Tyne and Wear
Development Company after
it had outgrown its base on
Team Valley.

Working closely with local
property agents, Tyne and
Wear Development Company
was able to help Scholle
identify and secure a new
property at Follingsby Park in
Gateshead, matching its
long-term need for extra
space and state-of-the-art
facilities.

The new 43,000 sq ft
building – part of a
multi-million pound
investment – comprises
production, warehousing and

office space and has already
helped the company win new
business.

Operations manager Peter
Dixon commented: “Our old
site was split across three
buildings. It had served us
well for many years but we
had to invest to stay
competitive.

“The new building gives us
all the space and top end
facilities we need for future
growth. The layout is also
helping us to achieve greater
efficiencies and productivity
having cut material
movement across different
sites considerably.

“We wanted to remain in
the same area but had been
struggling to find anywhere
suitable. That’s where Tyne
and Wear Development
Company was so helpful and
vital to our investment
plans.”

FIRM'S NEW HOME Peter Dixon from Scholle, Nick
Atkinson DTZ and Paul Buie from Tyne and Wear
Development Company

Bank's big
i n ve st m e n t

O
NE of the biggest names in
Britain is building its
operations here on Tyneside
after support from Tyne and

Wear Development Company.
Tesco Bank opened its UK insurance

customer centre in Tyne and Wear last
year, investing more than £2m in a
state-of-the-art 100,000 sq ft facility which
will soon employ 1,000 people when it is
operating at capacity.

The centre, which is a welcome addition
to the region’s financial and contact centre
sectors, has rapidly established itself as
one of Tesco’s flagship sites in the UK, with
workers managing sales and services for
Tesco Bank’s home and motor insurance

customers.
It is also one of the biggest inward

investment and job creation schemes to
have taken place in Tyne and Wear over
the past 20 years - and one that was made
possible by the hard work of a regional
inward investment team.

Over several months Tyne and Wear
Development Company worked closely
with One North East and North Tyneside
Council to sell Tyne and Wear as the
perfect base for Tesco.

Tyne and Wear Development Company
helped to set the ball rolling on the
project, advising Tesco consultants on key
property sites in the area as well as
providing detailed background
information on the region, demographics

and the workforce.
The package of support also included

advice on funding opportunities which led
to Tesco Bank securing a £2m grant
towards the development from regional
development agency One North East.

Paul Buie, manager of Tyne and Wear
Development Company, said: “It was a real
team effort from partners working for
many months to sell Tyne and Wear and
make a strong case for the investment to
be made here.

“Tyne and Wear has one of the strongest
clusters of contact centres anywhere in the
world. Tesco Bank is an excellent
addition to an important sector and is a
real vote of confidence in the region’s
workforce.”

Long-term approach pays-off
EXCITING times lie ahead for
Gateshead-based power electronics
specialist Turbo Power Systems (TPS),
which is looking ambitiously to the future
after a major investment from Brazil-based
company TAO Sustainable Power Solutions
(UK).

Buoyed by TAO’s £6.5m stake in the firm,
TPS has seen its global profile grow and
revenues increase in key sectors including
defence, transport and the industrial and
renewable energy sectors. In recent
months it has picked up major contracts
with names such as Bombardier, McQuay
International and US defence contractor
SAIC.

In addition to these new contracts, it is
also involved in an exciting project to
research ways of producing grid linked
converters to provide energy for electric
vehicles. The project is the latest in a long
line of initiatives in which TPS has been
able to call upon the support of Tyne and
Wear Development Company. Over the last
five years, the company has delivered a
raft of support to TPS through its Strategic
Account Management (SAM) programme.

A major platform for growth was TPS’s
move to a new site on Team Valley back in

2007 - a move Tyne and Wear Development
Company supported. Since then regular
input has been provided across a range of
areas including its shop-floor layout,
logistics, export, R&D and capital grant
funding and training.

Most recently, advice was given by Tyne
and Wear Development Company’s
strategic account officer, Alma Harrison,
on the firm’s successful Regional Growth
Fund application. This will help TPS
achieve its vision of being an integrated
systems delivery business, offering a
turnkey solution, from design to
installation. The focus of the business is
now much more on technology solutions
for key clients, rather than engineering
solutions for the transport sector.

David Hancill, from TPS, said: “Tyne and
Wear Development Company has been an
important ally for TPS for many years,
delivering valued advice and support
when needed, and we’ve been delighted to
continue that relationship since our
investment. They’ve played a big part in
our growth plans and we’ve been
fortunate to have access to such a
broad range of business development
services.”

HELPING GROWTH Alma Harrison
with David Hancill of TPS

CA P T I O N Andrew Higginson, chairman Tesco Bank, with chief executive Benny Higgin
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In terms of lobbying and promoting inward investment, Tyne
and Wear Development Company does a terrific job for the area

and we shouldn't forget that. We have a very good working
relationship with them and they've been involved in several major
lettings we've completed. They always add value with quick and
effective support and that's something business investors value.
… Fergus Trim, development director, Quorum

They have made a
significant contribution to

both the ongoing growth and
success of our contact centre
industry in the North East.
Through their support for new
investors to the region, together
with the organisation of the
contact centre awards and
conferences, they have brought
about a contact centre community
which is proud of its achievements
and highly talented staff.

… Shona Harper, director,
Contact Centre Professional

Tyne and Wear
Development Company is

always our first port of call when
looking to acquire accommodation
in the North East region. Their
professionalism and integrity are
second to none and our clients
really do benefit from the support
and assistance they are able to
provide in all aspects of business.
… Jonathan Shires, director, CBRE

Ebiquity
arrives in
Tyne and
We a r
T

YNE and Wear Development
Company has helped Ebiquity - an
AIM listed company … relocate from
London to open a new

state-of-the-art facility in the region this
y e a r.

Ebiquity, one of Europe’s leading media
monitoring companies, chose Tyneside ahead
of other potential sites in Ireland when it was
looking for somewhere to merge its main
London office and an existing Newcastle base
in one site.

The project was made possible by Tyne and
Wear Development Company which was able
to broker funding to support the relocation
as well as providing strategic advice on
opportunities in the area and property
options.

Ebiquity successfully secured funding from
One North East through the Grant for
Business Investment Scheme (GBI) and now
employs over 200 people (including 60 new
jobs) in a range of roles from media analysts
to team leaders.

Paul Adams, managing director, operations,

at Ebiquity said: “The region was a great
choice for us and we’re delighted to retain a
presence in the North East. We already have
200 people in our centre here and the move
has gone very smoothly.

“It’s been a very successful year for us and
this has all been predicated around our move
to Tyne and Wear. Our overall service level has
improved and we hope to continue this
success in the future and create new jobs

“We’ve got superb facilities, the transport
infrastructure is excellent and we have a great
skills base in the region including a vibrant
community of international language
speakers who are essential to support our
worldwide products.

“The support available in this area is also
excellent. We had a choice between Ireland
and Tyneside and one of the key reasons we
came here was the help we received.

“Tyne and Wear Development Company
pulled out all the stops to help us relocate to
the area and were a great confidante and
advisor. Any issues that cropped up were
tackled immediately.”

Property experts
TYNE and Wear Development Company
provides a bespoke service for businesses
looking to invest in commercial property.

The business development agency manages
one of the largest databases of commercial
property in the region and works closely with
property agents and the area's five local
authorities to help investors find the right
premises.

Businesses can benefit from this facility by
requesting a property search to be conducted
on their behalf to identify office, industrial
and warehouse facilities that match their
needs at any particular moment.

This includes Tyne and Wear Development
Company's own portfolio of property which
funds its running costs. The portfolio
comprises sites ranging from 500 to 35,000
sq ft to cater for the needs of a wide range of

growing companies.
Deborah Fletcher, property advisor at Tyne

and Wear Development Company, explains:
"The property database allows us to identify
properties that match the exact specification
of growing businesses quickly and effectively.

"Through the database we can take into
account everything from size and location to
facilities and price to ensure investors don't
waste time looking at premises that aren't
suitable."

The support it provides extends far beyond
the simple identification of property. It will
also work on behalf of clients to arrange
viewings, accompany investors on site visits
and offer guidance in negotiations with
agents. A wide range of other business
support services are also provided.

GREAT CHOICE Paul Adams (Ebiquity); Harry
Cowan (Ebiquity), Paul Buie (Tyne and Wear
Development Company) and Fergus Trim (Quorum)

CELEBRATING THE

Join us at the 
North East Contact Centre Awards 2011 

and help recognise, reward and celebrate the 
best of the contact centre industry

Enjoy a �Vintage Hollywood� themed gala dinner and glittering awards ceremony on

Friday 4th November 
at Rainton Meadows Arena, Houghton le Spring
Visit www.contactcentreawards.co.uk to reserve your tables

Organised byTyne andWear Development Company
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